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Prita Permatadinata

6 Years of Experience
12 data dashboards
72 Impactful Projects
25 Happy Clients



Hey, let me turn your data into growth!

Ready to unlock insights to drive smarter marketing decisions?

| boost marketing performance through data-driven strategies based on transforming
raw numbers into actionable strategies—proven by my work 10+ data dashboards,
optimizing 70+ campaigns for 20+ global brands, from Middle Eastern airlines to tech
giants.



Hi, I'm Prita!

A Performance Marketer with expertise in Data Analyst with 6
years of experience dissecting ad performance, customer
behaviour, competitor research, trend and sentiment analysis.
Here to help you scale impact through data.

| have managed 70+ projects across tech, Saas, aviation, and
e-commerce; worked in-house, at agencies, and as a
consultant—sharpening my ability to translate data into
cross-cultural strategies.

| am not only doing marketing strategies and executions—I| analyze
data to get best insights to implement. | built dashboards in Looker
Studio, Tableau, and PowerBlI; processed databases in Excel, SQL,
and Python; and created business insight accordingly.

| flexible to work in any timezone! Currently | reside in Jakarta,
Indonesia (GMT+7).

Let's collaborate and take your business to
new heights!



You will be helped on...

...a lot! Just communicate your goals to me and will happily translate them
to data roadmap and actionable business insights, for you! These are stuff |
offer:

Data-Driven Marketing & Analytics Market research
° Campaign metrics deep dives ° Analysing market trends, consumer
° Customer segmentation behaviour, competitor analysis,
° Persona analysis customer empathic approach
° Marketing mix modeling ° E-commerce growth strategies and
° Audience insight analysis
° Cross-channel user journeys ° Budget Management and ROI Analysis
[ ]

Technical Toolkit

SQL

Advanced Excel/Sheets
Python

R

Looker Studio

Tableau

Power Bl



You can be one of these growing brands!
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...and many more!



Their breakthroughs started with data.
Your story could be next.

BEST PROJECTS

Comprehensive Business Real-time Report - Red Apple, PK

Air Quality Report Interactive Visualization - Universiti Sultan Azlan Shah, MY
Google Ads Growth and Performance - Egypt Air, QA

Local Retail Account Executive Performance Tracker

Audience Analysis and AB Testing - My Free Course, UK



redopple

Comprehensive
Business Real-time
Report

Brand Red Apple, PK
Industry Food Delivery
Timeline 2023

Data Source Google Analytic, Google
Ads

Red Apple needed a dashboard to monitor
their cross-channel performance at a
glance. | integrate their Google tools into a
dashboard, identified what metrics
beneficial for monitoring business
performance, and what charts that is
suitable to show it.

It came to a dashboard featuring sales and
product growth overviews, website
performance, and Google Ads metrics. This
enabled Red Apple to track their
comprehensive business performance in
real time, comprehensively.
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Performance by City

Town/Ci s-u«:- Tm-acﬁol.l

1 Karachi

2. Islamabad 521 22

3. (notset) 434 75

4. Lahore 154 20

5. Rawalpindi 133 12

6. Multan 107 23
Grand total 8,632 1,068

Google Ads Performance
Campaign

1. Search | Brand Names- test

Revenue
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2 Red Apple - SEM - Rolls and BBQ 1324
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Campaign Name Link Clicks ~

1. Red Apple - Top- traffic - LPV
2. Redapple - Video Views - isb

3. g;d Apple - Top - test audiences -

4, Red Apple-Top-Conversions - Isb

5. Red Apple - Post Engagement -
Multiple
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Comprehensive
Business Real-time
Report

Brand Red Apple, PK
Industry Food Delivery
Timeline 2023

Data Source Google Analytic, Google
Ads

Red Apple needed a dashboard to monitor
their cross-channel performance at a
glance. | integrate their Google tools into a
dashboard, identified what metrics
beneficial for monitoring business
performance, and what charts that is
suitable to show it.

It came to a dashboard featuring sales and
product growth overviews, website
performance, and Google Ads metrics. This
enabled Red Apple to track their
comprehensive business performance in
real time, comprehensively.
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Google Ads Growth and
Performance

Brand Egypt Air, QA
Industry Airlines
Timeline 2022

Data Source Google Ads

| helped Egypt Air demonstrate the
effectiveness of their Google Ads
campaigns across multiple metrics. |
created a live map, line chart, and
heat-mapped table to present the data in an
informative and visually engaging way. With
this dashboard, Egypt Air could easily track
campaign performance, monitor trends,
and identify optimization opportunities.

by
AN > 4
QQ“W‘ RFOX EcvPTRIRT ; GOOgIe 1 Campaign
JILYERTUA > i >
-~ P . A STAR ALLIANCE MEMBER 7 AdS pag
Cost USD
e 9,215
Ld
Bahrain ~— Impressions = Clicks —— CTR
400K
200K ‘A ﬁ
e
HAWAR ISLANDS @ L% 0 LY -
Dis> 1>
2 L) | W -200K l
1Jan 10 Feb 22 Mar 1 May 10 Jun 20 Jul 29 Aug 80ct 17 Nov 27 Dec
Qatar fy - 4
Campaign Impressions  Clicks ~ CTR CPCUSD  CostUSD
Keyboard shorizuts | Map data €202 Googie | Terms of Use 45938 _ 02 -
CTR 118% « @ @ 21.24% 427190 4758 111% 012 558
975459 4752 0.49% [0 1202
Grand total 2,650,080 47,529 1.79% 0.19 9,215
Search term Impressions  Clicks... CTR CPCUSD CostUSD Search key pressi Clicks... CTR CPCUSD CostUSD
61.8% 005 205 9,047 5571% 0.06 303
2818 1650  58.55% 004 68 7455 3382 4537% 0.08 273
547 374  68.37% 0.08 29 6,485 3110  47.96% 0.09 295
722 275  38.09% 017 47 5681 2265 39.87% 0.13 295
406 266 65.52% 0.09 25 5509 1784 3238% 0.28 501
465 243 5226% 0.1 25 3,503 1333 3805% 029 384
346 232 | 67.05% 0.12 28 3513 1229 3498% 024 295
Grand total 2,650,080 47529 1.79% 0.19 9,215 Grand total 2,650,080 47,529 1.79% 0.19 9,215

Last Updated: 10/10/20:




Local Retail Account
Executive Performance
Tracker

Brand [NDA], ID
Industry Retail
Timeline 2024

Data Source Internal CSVs data,
blended

A local retail client needed an easy way to
track their Account Executives' (AEs)
performance. To address this, | created a
one-page dashboard where they could
monitor current performance and compare
it against the previous year’s benchmark.
The dashboard included overall
performance metrics and individual AE
breakdowns, including ongoing project
statuses and total project values. This
allowed the client to quickly identify
obstacles and communicate them to the
relevant AEs, make business flows faster
and more effective.

I Sales Performance

Step 1 Sales Performance

2023 Performance Current Performance

Conversion rate I Lost N Win
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imy free course

Audience Analysis and
AB Testing

Brand My Free Course, UK
Industry Education
Timeline 2025

Data Source Internal CSV data, Google
Analytic

[above]

My Free Course needed to update its
marketing strategy and they had significant
customer data. | utilized their internal data
from previous customers, breaking it down
into demographic and behavioral factors
relevant to the business. Based on that, |
provided My Free Course with business
insights and actionable marketing
suggestions derived from customer
patterns.

[below]

My Free Course conducted an A/B test for
two different buttons on the same page. |
helped track these buttons by creating a
funnel journey for each, enabling the team
to monitor their effectiveness at a glance
in real time.

Users | Customer Analysis | Demography

Source: Backoffice data of completed applicants
1 September 2023 - 31 August 2024

Age are dominated with 36-45 and 51-60.

Gender is dominated with female.

Fomale 1 Mate

Testing Eligibility Button

Employment status is dominated with paid Education are dominated with Level 1-3.
employment (47%).
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Am | Eligible?

Clicked Popup Button (100%)

Clicked Apply Button  (100%)




Let us step higher and
further, together!

Text Prita (WhatsApp)

Check other profile
Portfolio | Linkedin | Fiverr


mailto:prprita@gmail.com
https://wa.me/6281224374664
https://www.portoprita.com/performance-marketing-portfolio/
https://www.linkedin.com/in/prprita/
https://www.fiverr.com/prita18

